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MARKETING STRATEGY 

TACTICS 2016-2017  

• Pandora  

• Facebook  

• Direct E-mail 

• TV Ads (Comcast) 

• Radio Ads - Wild 94.9 

• Press releases 

 

• East Bay and Tri-Valley Media 

Newspapers (print & digital ads) 

• Local Shopping Malls  

• Transit Buses 

• Movie Theaters 

• Re-design of Brochures,  

& other Printed Materials 
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 Status: Website 
design completed 

 Currently Building 
Content 

 Goal: Rollout in 
phases 

 First rollout end of 
2017 
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RECRUIT & ADVISE 
Software 

Goal: (RECRUIT) To 
move prospective 
students from applied 
to enrolled status. 

(ADVISE) To increase 
student retention. 

Status: RECRUIT 
training in progress.  

ADVISE training to 
begin after RECRUIT 
training & launch is 
completed. 
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TV Ads 
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